
"Buddhas" emerges as a luxurious, couture, and intelligent interview show,
transcending conventional norms to eradicate the stigma associated with
cannabis and dabs. Through strategic branding, it navigates the realms of
high-quality content, aiming to revolutionize perceptions through sensory
and futuristic experiences.

More than just a show, "Buddhas" is an experience, crafted with meticulous
attention to detail and boasting high production value, promising a
captivating journey in each episode. Guided by a distinguished host
featuring top-tier guests, the show showcases the intersection of cannabis
culture, branding, and luxury in an engaging and informative manner.

Committed to excellence, "Buddhas" sets a new standard in video
production, boasting a sophisticated and adaptable set primarily filmed in
Los Angeles, replicable in hotel rooms across states where cannabis is
legal. Leveraging state-of-the-art technology and skilled production teams,
each episode exudes elegance and professionalism.

At the forefront is a seasoned host renowned for charisma and industry
expertise, leading thought-provoking conversations with guests ranging
from cannabis entrepreneurs to cultural influencers. While Los Angeles
serves as the primary location, approximately 85% of pre-production work
is remote, ensuring efficient planning and coordination for episodes that
meet the highest standards.

In addition to the flagship show, "Buddhas" envisions spinoffs and
sub-shows that delve into various facets of cannabis culture, aiming to
diversify content offerings and reach new audiences with podcasts hosted
in diverse locations and specialized series focusing on specific industry
aspects.


